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The DataHub enables clients to access our data from a single online 
platform: select a dataset to start a search

Datasets

Export to Excel for further analysis

On-screen charts, easy comparisons

Save and re-load searches

On-screen currency conversion

On-screen definitions and update dates

IT 
Close to 120 000 metrics on business spend

for 130+ ICT categories

TELECOMS

FORECASTS

Includes core, IoT,
business services, 

pay-TV
metric sets and 

more

ACTUALS

Brings together 
data for over 600 

operators,
normalised and 

as-reported
data (including 

financial
KPIs for Groups)

SPACE
Around 20 forecasts covering satellite 
communications, space infrastructure

and space applications



The DataHub has three main datasets: ‘Telecoms’, ‘IT’ and ‘Space’

Each dataset contains a wide array of data, drawn from multiple programmes and reports. Accessing your data through the DataHub means you no longer need to 

download and merge different data annexes to view data together. You can build searches from multiple publications within any dataset. The consistent naming convention 

and dynamic filters  make is easy to find the metrics you need and to view comparable data side-by-side. The on-screen definitions make our classification easy to 

understand, and detailed information about publication dates makes the ‘vintage’ of the forecasts clear.

This dataset contains forecasts 
of business spending on ICT in 
around 60 markets. 

The data covers over 130 ICT 
categories, and spend is 
further split by business size, 
industry vertical and route to 
market.

These forecasts are updated 
annually.

IT

This dataset provides access to around 20 space forecasts, 
which are divided across three areas: 

• Satellite communications (satcom)
• Space infrastructure
• Space applications

Every forecast projects space industry demand and revenue 
opportunities over a 10-year period. Forecasts are categorised 
into verticals and subordinate segments.

SpaceTelecoms dataset

This dataset has the following two tabs, which provide
access to data that captures the activity of

telecoms operators in over 80 markets. 

Telecoms forecasts

The ‘Telco forecasts’ tab 
contains coherent sets of 

data that run from 2008 to
5 or more years into the 

future. They are compiled 
annually at a fixed point in 

time and therefore may not 
contain the most recently 

available data. 

Telecoms actuals

The ‘Telco actuals’ tab 
contains historical data

from 4Q 2003, with
quarterly, half-yearly

and operator data
available for many metrics. 
The most recent data can
be found in the quarterly

and half-yearly results.



DataHub showcases data from a range of research programmes and 
modules

Business 
Services

Consumer 
Services

Networks and Cloud
Operational 
Applications

Space
Communications 

Infrastructure Data
Telecoms and Media Data IT Data

• Enterprise 
Services

• IoT Services

• Private 
Networks

• SME 
Services

• Fixed Services

• Fixed–Mobile 
Convergence

• Mobile 
Services

• AI and Data 
Platforms

• Cloud and AI 
Infrastructure

• Fixed 
Infrastructure

• NaaS Platforms 
and Infrastructure

• Operator 
Spending

• Sustainable 
Networks

• Wireless 
Infrastructure

• Wireless 
Technologies

• Applications 
Data and 
Strategies

• Automated 
Assurance

• Customer 
Engagement

• Monetisation 
Platforms

• Network 
Automation and 
Orchestration

• Service Design 
and 
Orchestration

• Defence and 
Sovereign Space

• Earth Observation

• Emerging Space 
Applications

• Non-GEO 
Constellations Analysis 
Toolkit (NCAT)

• Satellite Broadband

• Satellite Capacity

• Satellite D2D

• Satellite 
Manufacturing and 
Launch

• Satellite Mobility

• Satellite Networking 
Technologies

• Cell Sites

• Data Centres

• Space Spectrum

• Submarine Cables

• Developed Asia–Pacific 
Metrics and Forecasts

• Emerging Asia–Pacific 
Metrics and Forecasts

• European Core Forecasts

• European Country Reports

• European Quarterly Metrics

• Global Pay-TV and Video 
Metrics and Forecasts

• Global Telecoms Data and 
Financial KPIs

• Latin America Metrics and 
Forecasts

• Middle East and Africa 
Metrics and Forecasts

• North America Metrics and 
Forecasts

• Business 
Applications

• Cyber Security

• Devices and 
Peripherals

• IT 
Infrastructure

• IT and 
Managed 
Services

• UC and Digital 
Services

Data included in the Telecoms dataset Data included in the IT dataset Data included in the Space dataset



When did fourth-entrant mobile operators gain sizeable market share?

What kind of questions can the DataHub address?

Which sectors are driving IoT revenue growth?
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How will satellite capacity revenue grow across verticals?
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How are small and medium-sized businesses driving spending growth? 
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Video: an introduction to DataHub’s key features and content overview

An introduction to DataHub’s key features and content overview

https://www.youtube.com/watch?v=STpPTQDe_wk


Building a search in the Telecoms forecasts [1/7]: selecting geographies

Hover over the regional total text to see a 
complete list of countries included. 

Tick the boxes to select the appropriate countries 
and/or regions. 

Geographical coverage differs between datasets and 
tabs. 

• Telecoms forecasts: regions and countries
• Telecoms actuals: countries and operators
• IT: regions and countries
• Space: regions

Find out more about geographical coverage in each 
dataset here.

The geographies available to you depend on the data 
included in your subscription.

https://datahubsstaticassets.blob.core.windows.net/website-assets/Analysys Mason DataHub dataset coverage and versions.pdf


Building a DataHub search [2/7]: using dynamic filters to find
metrics1

Dynamic filtering enables users to find and select the metrics they need by filtering on key 
identifiers.

On-screen help (         )  gives definitions and details of our taxonomy.

Metric coverage differs between datasets and tabs.

• Telecoms forecasts: around 2000 metrics
• Telecoms actuals: over 300 metrics
• IT: over 100 000 metrics
• Space: nearly 4000 metrics

Find out more on metric coverage in each dataset here.

The metrics available to you depend on the data included in your subscription.

?

1 This example is from the Telecoms forecast tab.

https://datahubsstaticassets.blob.core.windows.net/website-assets/Analysys Mason DataHub full metrics lists.xlsx


Building a DataHub search [3/7]: view your requested results1

View on-screen results in rounded or unrounded format.

On-screen help provides metrics definitions and update dates.

Colours distinguish between historical data (black) and forecasts (blue).

Instantly convert between currencies (in the Telecoms dataset). 

Results differ between datasets and tabs.

• Telecoms forecasts: nearly 150 000 rows of annual time series data
• Telecoms actuals: over 50 000 rows of annual and quarterly data, plus half-year 

results available for financial KPIs. Many results are provided at the operator level 
and the total market level

• IT: over 7 million rows of annual time series data
• Space: over 20 000 rows of annual time series data

The results available to you depend on the data included in your subscription.

1 This example is from the Telecoms forecast tab.



Building a DataHub search [4/7]: view on-screen charts1

1 This example is from the Telecoms forecast tab.

Tick up to 16 metrics from the current page to 
view results on a chart.

Hover over a data point to see its value.
Click the ‘Save’ button to save your chart as a .PNG 
file.



Building a DataHub search [5/7]: exporting results1

Small exports are downloaded to the desktop; large exports are emailed to the user.

The exported file contains colour-coding, definitions and metric filters to make data 
manipulation easier.

Exports honour the rounding selected in the results view (rounded or unrounded).



Building a DataHub search [6/7]: search by operator in Telecoms
actuals

Filter operators by Geography, Network and Operator 
Type.

Free text searches are available for operator name, host 
mobile network operator (MNO) and Group entities

This feature is only available in the Telecoms 
actuals tab.

You will only be able to see the operators 
associated with the data in your subscription.



Building a DataHub search [7/7]: using data views1

Data views allow the user to see a particular slice of a dataset, making it easy 
to home in quickly on the information that you need. Only the relevant 
metrics and geographies are shown, and filters are rearranged to show only 
those relevant to each data view.

Data views differ between datasets.  

• Telecoms data views are based on particular topics (for example, core 
data, IoT forecasts, data traffic forecasts and financial KPIs).

• IT data views are based on modules in the IT data research practice (for 
example, Business Applications and Cyber Security).

• Space data views are based on research programmes in the Space 
research practice. Only data from reports available in each programme 
are shown in each programme view.

The data shown in a data view depends on your subscription. Any selected 
view will show only those metrics/geographies that are part of your 
subscription. 

1 This example is from the Space dataset.

https://www.analysysmason.com/what-we-do/practices/research/it-data-insights
https://www.analysysmason.com/what-we-do/practices/research/space/
https://www.analysysmason.com/what-we-do/practices/research/space/
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Direct links from report landing pages

Logged-in users that click on this link will go directly to the DataHub.

The countries/regions and metrics that are associated with the report 
will be pre-selected, but you will be able to refine your search further 

before seeing the data.



Key concepts: About the DataHub menu

About the DataHub

Important information about the DataHub and the data you can 
see. 
• The ‘new data’ icon (      ) shows if data has recently been 

refreshed.
• ‘My access rights’ gives details of your current subscription.
• The ‘Version log’ shows the latest update information, including 

the latest version of Telecoms forecasts and actuals.

• The ‘List of metrics’ provides a full inventory of all the data 
available in the DataHub (including datasets not currently in 
your subscription).

• Information is available on how to use the DataHub, including 
‘Getting Started’, an Introduction to the DataHub and user 
guides and video demonstrations for each dataset.

1

Load a search

Reuse a saved search (countries, operators, metrics, years).
2

1
2



The ‘List of metrics’ option provides an Excel download of all metrics
in the DataHub, with coverage by region



Analysys Mason DataHub: access combines a metric set and a
geographical scope – you can choose the elements

Metrics Geographies

Core forecasts

Earth observation

Financial KPIs

IoT forecasts

Space capacity supply and demand

SMB IT spend on cyber security

Core actuals

? … or a custom selection

Business forecasts

Europe (WE and CEE)

Asia–Pacific (DVAP and EMAP) 

Middle East and Africa (MENA and SSA)

Americas (NA and LATAM)

Oceans – (Space dataset only)

? … or a custom cluster (operator footprints, 
developed/developing markets, single country 
(e.g. China))

Examples of bespoke data 
combinations

• Financial KPIs for Europe
• Business forecasts for 

China

Worldwide
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About Analysys Mason

We are the leading specialist consultancy, creating lasting value in technology-

intensive industries, including telecoms, digital infrastructure, software, IT 

services, space, defence, manufacturing and logistics.

Established in 1985 as a pioneer in telecoms research and advisory, the firm 

built its reputation on deep analytical insight and advanced economic 

modelling.

Over more than four decades, Analysys Mason has evolved into a trusted 

adviser to businesses, investors and governments worldwide. Our experts 

deliver high-impact results and transformative change across our clients’ 

most critical strategic, regulatory, technology, transaction and transformation 

initiatives.

Shaping the next



Our Research and Insights portfolio puts clients at the forefront of change

Our qualitative and quantitative research is the go-to-resource that telecoms operators, vendors, investors, satellite operators, 
digital infrastructure companies, utilities, information services, regulators, industry associations and systems integrators rely on for 
strategic planning, investment decisions and marketing. 

At the core are the Analysys Mason Knowledge Centre and DataHub, our leading market intelligence platforms, where subscribers 
have instant access to reports, insights, forecasts and 110 million data points. 

Business 
Services

Consumer 
Services

Networks and Cloud
Operational 
Applications

Space
Communications 

Infrastructure Data
Telecoms and Media Data IT Data

• Enterprise 
Services

• IoT Services

• Private 
Networks

• SME Services

• Fixed Services

• Fixed–Mobile 
Convergence

• Mobile 
Services

• AI and Data 
Platforms

• Cloud and AI 
Infrastructure

• Fixed Infrastructure

• NaaS Platforms and 
Infrastructure

• Operator Spending

• Sustainable 
Networks

• Wireless 
Infrastructure

• Wireless 
Technologies

• Applications Data 
and Strategies

• Automated 
Assurance

• Customer 
Engagement

• Monetisation 
Platforms

• Network 
Automation and 
Orchestration

• Service Design 
and 
Orchestration

• Defence and Sovereign 
Space

• Earth Observation

• Emerging Space 
Applications

• Non-GEO Constellations 
Analysis Toolkit (NCAT)

• Satellite Broadband

• Satellite Capacity

• Satellite D2D

• Satellite Manufacturing 
and Launch

• Satellite Mobility

• Satellite Networking 
Technologies

• Cell Sites

• Data Centres

• Space Spectrum

• Submarine Cables

• Developed Asia–Pacific 
Metrics and Forecasts

• Emerging Asia–Pacific Metrics 
and Forecasts

• European Core Forecasts

• European Country Reports

• European Quarterly Metrics

• Global Pay-TV and Video 
Metrics and Forecasts

• Global Telecoms Data and 
Financial KPIs

• Latin America Metrics and 
Forecasts

• Middle East and Africa Metrics 
and Forecasts

• North America Metrics and 
Forecasts

• Business 
Applications

• Cyber Security

• Devices and 
Peripherals

• IT 
Infrastructure

• IT and 
Managed 
Services

• UC and Digital 
Services



We support clients with decision-making and complex change journeys

What we do

We unlock value from complex 
technologies, with commercial strategies 
for businesses and regulatory strategies 
for governments and regulators, so they 

can maximise opportunities

Strategy Practice

We assess the commercial viability and 
long-term value of investments in 

technology-intensive industries, so 
clients can make confident 

investment decisions

Transaction Practice

We manage and de-risk the transition 
from strategy to execution to make our 

clients’ organisations future-ready, 
ensuring that strategies deliver 

measurable value

Transformation Practice

We provide insights and data on foundational technology and digital infrastructure that helps 

clients anticipate the future, enabling them to make evidence-based, robust decisions
Research
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